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On behalf of the Retail Meat New Zealand 

board of directors, it is with pleasure that I 

present the annual report for 2018.

It’s been another busy year for the Retail 

Meat team that included plenty of progress 

in promoting the interests of the retail meat 

industry and its partners. The membership 

numbers for 2018 were in line with the 

previous year and considering tougher business 

conditions it’s pleasing to see many members 

continue to see the benefit being part of our 

organisation gives them.

The year’s schedule of events kicked off in 

May with the annual Butchers’ Summit being 

held at Forsyth Barr Stadium in Dunedin. 

With 111 delegates attending and a theme 

of ‘Meat. What’s Our Future? Future Proofing 

the Industry’ we were spoilt with a wide and 

informative group of speakers highlighted with 

international speaker Professor David Hughes.  

The conference dinner continues to be a highly 

anticipated part of the Summit and was held 

at a superb location of Larnach Castle nestled 

on the hills around the Otago Harbour. The 

networking and connections made through 

these Summits cannot be underestimated 

and the Retail Meat team continue to evolve 

the Summit to ensure it’s relative, fresh and 

professionally managed.

The pinnacle for our industry is representing 

your country as a member of The Pure South 

Sharp Blacks and in March a team of talented 

and passionate butchers led by Corey Winder 

headed to the home of Guinness to represent 

our great craft. We also had Samantha 

Weller, Ben Henry and Luka Young traveling 

to represent New Zealand in the World 

Champion Butcher Apprentice and Young 
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Butcher event. With twelve international 

teams competing in the World Butchers’ 

Challenge it’s staggering to consider how 

quickly this competition has grown from 

humble beginnings in New Zealand to a 

truly international competition. In what was 

the largest butcher competition ever held 

our team excelled and took out the silver 

medal behind home favourite Ireland. The 

team was supported by a group of delegates 

who were led on a study tour of some of the 

best butchery retailers Europe has to offer. 

One of the highlights was being in Dublin 

to celebrate Saint Patricks Day and the tour 

culminated in attending the international 

butchery event. The event has now grown 

to a stage where we have countries 

lobbying for the right to hold the event and 

Sacramento promises to be a great location 

for the 2020 event. I also take my hat off 

to Samantha Weller who took out the title 

of World Champion Butcher Apprentice 

competition and Luka Young who placed 

third in the World Champion Young Butcher 

competition, both held as curtain raisers to 

the World Butchers’ Challenge in Belfast.

The Alto Butcher of the Year competition was 

hotly contested again, and it continues to 

expose the very best talent we have  in the 

industry. Congratulations to Riki Kerekere 

from Countdown Meat and Seafood who 

took out the 2018 title and Simon Dixon from 

Island Bay Butchery in Wellington as the 

runner up.

We again saw large entry numbers in to 

the ANZCO Foods Butcher Apprentice of 

the Year, and as with Alto Butcher of the 

Year we invited ten finalists to participate 

in Auckland – so in total, including the Alto 

Butcher finalists, we witnessed 20 butchers 

take the stage in front of almost 300 people.  

Corey White from Countdown Meat and 

Seafood winning the title despite being a 

late addition to finalist lineup. 

The Devro Great New Zealand Sausage 

competition continued to go from strength to 

strength attracting close to 500 entries from 90 

producers in 2018. We had the rather unique 

situation where the judges couldn’t separate 

the two best sausages for the Supreme Award 

resulting in joint winners for the first time in 

the history of the competition. Congratulations 

go to Westmere Butchery for their Beef and 

Mushroom and Te Rapa New World for their 

Angus Beef. The competition awards dinner 

continues to grow each year and it was great to 

see Corey Winder and Jeremy Garth take down 

their Aussie competitors in the Trans-Tasman 

Sausage Showdown. 

The Christie Award is a lifetime achievement 

award in honour of Geof Christie and is in its 

10th year. Geof was well ahead of his time 

in his approach to the training, promotion 

and marketing of the meat industry. It is only 

presented to those who reach the pinnacle in 

our industry and recognises excellence over 

a prolonged period. In 2018 the award was 

presented to Corey Winder in recognition of 

his commitment to the retail butchery trade as 

both captain of the Pure South Sharp Blacks 

and the ongoing promotion of our industry. 

Not only has Corey lead the Sharp Blacks since 

their inception in 2011 including three wins 

and a silver medal at the 2018 World Butchers’ 

Challenge, he was also included in the 

International butchery team named at the 2018 

World Butchers’Challenge that recognised the 

very best butchers internationally. He continues 

to operate a successful independent shop in 

Christchurch and makes himself available to 

mentor and support members. 

Thank you to all our sponsors who have helped 

fund and support our events throughout the 

year.  It’s encouraging to have your continued 

commitment year on year for without it we 

just simply could not run our organisation and 

events to such a high standard. We continue to 

ensure we add value to your sponsorship and 

highlight your support of our organisation.  

Thanks to the dedicated staff at Retail Meat 

New Zealand who ensure we are in tune with 

the latest trends and we continue to present 

worId class events. I would like to offer special 

thanks to Antoinette Bisset General Manager 

of Retail Meat New Zealand who stepped 

aside in December to focus on a new role with 

Beef and Lamb New Zealand. Her passion and 

enthusiasm for our industry and her ability to 

keep the board on task has been invaluable. 

We welcomed Pippa Hawkins into the 

General Manager role and I’m sure with all the 

knowledge and experience gained through her 

events management role we will continue to 

evolve as an organisation.

We continue to be well supported at the board 

table with a skilled and experienced group of 

directors. The Retail Meat New Zealand board 

is comprised of members who voluntarily give 

up their time to ensure our industry is in good 

hands and the interests of our members is at 

the heart of everything we do. It continues to be 

a pleasure to lead you and I thank you for the 

level of expertise, professionalism and passion 

you all bring to the table.

Finally, a thank you to all our members.  Your 

support of the organisation, and ultimately the 

industry in general is rewarding to see.

The year ahead will certainly present more 

challenges for our industry with concerns 

around the impact the likes of African Swine 

Fever will have on meat pricing and supply, the 

increasing publicity on farming practices and 

questions around about how much meat we 

should be consuming. More than ever there’s 

never been a better time to be a member of our 

organisation. With the support and networking 

membership offers I encourage you to get 

involved.  Any ideas or feedback are always 

welcome.

Jason Trewern, President   
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Retail Meat New Zealand has been in existence 

since 1933.  In that time the purpose and 

objectives of the organisation have moved 

with the times, however our mission still 

remains to support excellence in our industry 

by providing support for our members through 

communication, leadership and expertise. The 

retail climate now is vastly different to what it 

was in 1933 and we must continue to grow and 

adapt to meet the changing needs of retailers.

 

2018 was another big year for our industry. The 

food world around us is continually changing 

at a fast pace, and the meat industry must be 

forward thinking and open minded in order to 

keep up. Many consumers now want to truly 

understand everything possible about the food 

they eat and in turn will support the company, 

whether it be a brand or a retailer, by aligning 

with its values and supporting it with purchases.

MANAGEMENT  
REPORT

We’re continuously monitoring consumer habits 

and trends and looking at how we can remain 

relevant and allow members to see real value in 

membership.  We will always welcome your input 

and feedback so that we are able to implement 

any new initiatives and continue to maintain 

activities that benefit members and promote our 

industry or trade in general.  Please continue to 

keep communications line open – you are the 

reason we are here!

“Our mission still remains to support excellence 
in our industry by providing support for our 
members through communication, leadership  
and expertise.
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• 36 apprentice entrants

• 16 butcher entrants

• Alto Butcher of the Year, Riki 

Kerekere, Countdown Meat & 

Seafood

• ANZCO Foods Butcher 

Apprentice, Corey White, 

Countdown Meat & Seafood

• 2018 recipient Corey Winder

• Award now in its 10th year

Membership

• 121 RMNZ Members

• Down from 122 at the end  

of 2017

• 2nd place at the World 

Butchers’ Challenge in 

Belfast, Ireland

• 12 countries in total 

competed 

Alto Butcher/
 Anzco Butcher
Apprentice

Christie Award

 The Pure South
Sharp Blacks

2018 IN REVIEW

• 111 delegates

• Dunedin

• Sacramento in California, 

USA wins the bid to host the 

2020 WBC.

• WBC becomes its own entity

• 482 entries

• 90 retailers

• Supreme Winner – joint for the 

first time in history, New World 

Te Rapa with their Angus 

Beef Sausage and Westmere 

Butchery with their Beef and 

Mushroom Sausage

• Trans-Tasman Sausage 

Showdown, Team New 

Zealand consisting of Corey 

Winder and Jeremy Garth take 

out inaugural title

GOVERNANCE & MANAGEMENT

The 2018 Board of Directors were:

Elected Members

Jason Trewern (President)

Tony Smith (Vice-President)

Hamish Preston (immediate past president)

David Baines

Glenn Gibbens

Paddy Kennedy (resigned October 2018)

Stephen Morrison

Reuben Sharples

Co-opted Members

Samantha McNaughton, Competenz

John van Boxel, Countdown

Graham Murray, Foodstuffs

Paul Bucknell, NZ Pork

Michael Brooks, PIANZ

 Butchers’ 2018
Summit

 Devro Great New
 Zealand Sausage
Competition

The Staff:

2018 Retail Meat Staff consisted of:

Antoinette Bisset, Manager (up to December 2018)

Pippa Hawkins, Events and Manager (from 

December 2018)

Ashley Hall, Communications

Michelle Hopson, Events

Ruth Whitley, Accounts

These staff members were assisted by other 

members of the staff at KIS services when 

additional resource was required.

World Butchers’ 
Challenge (WBC) 



STATEMENT OF FINANCIAL PERFORMANCE   
FOR THE YEAR ENDED 31 DECEMBER 2018   
   
   

NOTE 2018 2017
Income

Subscriptions  97,022  89,584 
Interest  15,631  16,907 
Other Income  88 
Administration Fee Rec’d  48,560  60,160 

 161,301  166,651 
Income from Events
Alto Young Butcher 12  8,074  10,096 
Conference 13  4,884  10,458 
Fishing Competition  374  1,694 
Sausage Competition 14  8,005  6,264 
Study Tour 15  3,043  -   
Test Match 16  8,842  -   
World Butchers’ Council  (2,356)  -   
World Butcher & World Butcher Apprentice  (138)  -   

 30,729  28,512 

Total Income  192,029  195,163 
Expenses
Accounting & Audit fees  3,200  3,168 
Bank fees  537  565 
Board Members Travel  4,972  3,832 
Christie Award  700  690 
Conferences  8  -   
Depreciation  32  79 
General expenses  1,548  1,110 
Media Monitoring  2,571  4,137 
Meetings & Catering  727  1,135 
Member Support  10  114 
Membership Marketing/Promotion  -    261 
Postage & Courier  4,941  1,925 
Printing & Stationery  -    245 
Secretarial/Management fees 5  200,000  162,500 
Sponsorship  1,900  1,909 

Website  974  326 
Total Expenses  222,120  181,994 

NOTE
Net (Deficit)/Surplus Before Taxation  (30,091)  13,169 
Income Tax Expense 8  4,096  4,454 
Net (Deficit)/Surplus RMNZ Operations  (34,187)  8,715 
Contribution to Membership  (17)  2,184 

District Associations and RMITO Expenses 17  10,244  4,149 
Net (Deficit)/Surplus  (44,414)  2,382 

   
 

STATEMENT OF MOVEMENTS IN EQUITY   
FOR THE YEAR ENDED 31 DECEMBER 2018   
   
   
Equity 2018 2017
Accumulated Surplus as at 1 January  388,669  379,954 
Net Operations (Deficit)/Surplus for the year  (34,187)  8,715 

 354,482  388,669 

From Regional Associations Reserve opening  149,869  156,202 
Allocated to Regional Activities  (10,244)  (4,149)
Contribution to Membership  17  (2,184)
Closing Regional Associations Reserve 17  139,642  149,869 

Total Equity  494,124  538,538 
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STATEMENT OF FINANCIAL POSITION    
AS AT 31 DECEMBER 2018    
    
    

NOTE 2018 2017
Current Assets
Bank and cash 2  13,577  46,424 
Accounts Receivable  5,851  91,230 
GST Receivable /(Payable)  11,260  3,209 
Investments in Term Deposits  504,812  476,178 
Tax Refund Due  1,176  2,414 
Prepayments  31,445  16,197 
Accrued Interest  6,979  3,675 
Total Current Assets  575,101  639,328 

Fixed Assets 3  1,021  1,053 

Total Assets  576,122  640,381 

Liabilities
Accounts Payable  62,116  23,984 
Audit Accrual  19,180  2,895 
General Accruals  11,691 
Deposits Received  61,920 
Credit Cards  702  1,353 
Total Liabilities  81,998  101,843 

Net Assets  494,124  538,538 

Members’ Funds
Accumulated Surplus  388,669  379,954 
This Year (Deficit)/Surplus  (34,187)  8,715 
from Regional Associations wound up 17  139,642  149,869 
Total Members’ Funds  494,124  538,538 

    
    
For and on behalf of the Board, which authorise the issue of these financial statements:   
 
   

 
    
   Secretary      President 
   21/05/19      21/05/19

NOTES TO AND FORMING PART OF THE FINANCIAL STATEMENTS 
FOR THE YEAR ENDING 31 DECEMBER 2018

1. STATEMENT OF ACCOUNTING POLICIES       
   
REPORTING ENTITY    
Retail Meat New Zealand Inc. is an incorporated society registered under the Incorporated 
Societies Act 1908. The Financial Statements have been prepared in accordance with the stated 
accounting policies. 
 
These are special purpose financial statements prepared for Retail Meat New Zealand Inc. and 
incorporated members and the Inland Revenue Department, and as a result they may not be 
suitable for other purposes.       
     
MEASUREMENT BASE       
The accounting principles recognised as appropriate for the measurement and reporting of 
earnings and financial position on an historical cost basis are followed by the society.   
    
A). Accounts Receivable       
Accounts Receivable are stated at expected realisable value.      
    
B). Foreign Currency       
"Transactions denominated in foreign currencies are converted at the exchange rate current at 
the transaction date. Foreign currency receivables and payables are converted at exchange rates 
current at balance date. Foreign exchange gains or losses are included as income or expenses 
respectively in the Statement of Financial Performance. 
     
C). Goods and Services Tax       
Retail Meat New Zealand Incorporated is registered for goods and services tax.  Accordingly the 
financial statements have been prepared GST exclusive, with the exception of Accounts Receivable 
and Accounts Payable.       
       
D). Fixed Assets and Depreciation       
Fixed Assets are stated at cost less accumulated depreciation.  Depreciation has been provided for 
on a diminishing value basis at the following rates:     
 
Website 60%     
Logo  0%     
       
E). Taxation       
Income Tax Expense is charged to the Statement of Financial Performance using the taxes payable 
method.  Retail Meat New Zealand Incorporated is exempt from Income Tax under the Income 
Tax Act 2007.  They are also eligible for the income tax deduction as a non-profit body under the 
Income Tax Act 2004.  Income earned from interest is taxable if annual interest income exceeds 
$1000.       
       
CHANGES IN ACCOUNTING POLICIES       
There have been no changes in accounting policies.  All policies have been applied on bases 
consistent with those used in previous years.       
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2. BANK AND CASH       
Retail Meat New Zealand Incorporated have a BNZ Business Visa facility with a credit limit of $14,000.  
At 31 December 2018 there was $702 outstanding (2017; $1,353) on the visa facility.  There are no 
security arrangements for this facility.       
       
3. FIXED ASSETS       
2018

Cost Accum Depn. Book Value
Website  20,560  20,539  21 
Logo  1,000  -    1,000 

 21,560  20,539  1,021 

2017

Cost Accum Depn. Book Value
Website  20,560  20,507  53 
Logo  1,000  -    1,000 

 21,560  20,507  1,053 

  
       
4. NATURE OF ORGANISATION       
Retail Meat New Zealand Incorporated is an incorporated non-profit society.  The nature of Retail
Meat New Zealand Incorporated has not changed during the year in review    
      
5. RELATED PARTY TRANSACTIONS       
Secretarial and Management Fees of $200,000 were paid to Beef + Lamb NZ Incorporated  
(2017; $162,500)       
       
6. CAPITAL AND LEASE COMMITMENT     
Retail Meat New Zealand Incorporated has no capital or lease commitments (2017; nil)   
       
7. CONTINGENT LIABILITIES       
Retail Meat New Zealand Incorporated has no contingent liabilities (2017: Nil)   
 
8. TAXATION       
Tax Expense has been calculated as follows:       
        2018  2017  
Net Operations Surplus/(deficit) before tax   (30,091)  13,169   
Less: exempt income/(expenses)    45,722    3,738   
less: tax deduction       (1,000)  (1,000)  
         14,631    15,907   
       
Tax at 28%        4,097   4,454   
Income Tax Expense      4,097    4,454   

9. AUDIT       
These financial statements have been audited, please refer to the Auditors Report  
       
10. SUBSEQUENT EVENTS       
There are no significant subsequent events for the period ended 31 December 2018 (2017: nil)  
           
11. RELATED PARTIES       
"During the year, the society paid secretarial and management fees to Beef + Lamb NZ Inc. Mr David 
Baines is a co-opted director of Beef + Lamb NZ Inc. and is on the board of Retail Meat NZ Inc.   
 
The board of Retail Meat NZ Inc. comprises of industry representatives and company directors. Retail 
Meat NZ Inc. receives sponsorship and membership fees from organisations with directors in common 
with Retail Meat NZ Inc. All transactions with related parties are carried out on an arms-length basis 
on normal commercial terms.      
       
BREAKDOWN OF EVENTS 
       
12. ALTO BUTCHER OF THE YEAR / ANZCO FOODS BUTCHER APPRENTICE  
    
     

2018 2017
Income $ $
Sponsorship 92,500 97,500
Dinner tickets 30,252 33,154

Late withdrawal fees  - 300
Meat Sales 6,777 9,100

129,529 140,054
Expenses
Administration  - 10,000
Venue & Catering 55,854 48,351
Travel 4,016 3,112
Prizes 19,737 22,358
Other Event Expenses 41,848 46,137

121,454 129,959

Surplus from Alto Butcher of the Year /  
ANZCO Foods Butcher Apprentice

8,074 10,096
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13. RETAIL MEAT CONFERENCE (BUTCHERS SUMMIT)     
 

2018 
$

2017 
$

Income
Sponsorship 41,500 37,250
Registrations & Fees 27,885 24,922

69,385 62,172
Expenses
Administration 10,000 10,000
Venue & Catering 22,438 23,934
Other Event Expenses 32,063 17,780

64,501 51,714

Surplus from Conference 4,884 10,458

      
      
      
14. DEVRO GREAT NZ SAUSAGE COMPETITION     
 
 

2018 
$

2017
$

Income
Sponsorship 55,000 48,000
Entry Fees 41,480 46,665
Awards Dinner Tickets 12,950 14,320

109,430 108,985
Expenses
Administration 38,560 40,160
Venue 7,536 5,837
Trophies and Certificates 6,117 4,660
Mystery Shopping 864 767
Other Event Expenses 48,348 51,298

101,425 102,721

Surplus from Sausage Competition 8,005 6,264

15. INTERNATIONAL STUDY TOUR      
2018 

$
2017 

$

Income
Study Tour & Uniform Fees 57,954  - 

Expenses
Study Tour Costs 54,355  - 
Catering/Meals  -  - 
Other Study Tour Expenses 556  - 

54,911  - 

Surplus from Study Tour 3,043  - 

      
      
16. TEST MATCH (PURE SOUTH SHARP BLACKS)     
    

2018
$

2017
$

Income
Test Match Sponsorship 95,000  - 

Expenses
Team travel & accomodation 31,167  - 

Team Trial  -  - 
Test Match Expenses 54,991  - 

86,158  - 

Surplus from Test Match 8,842  - 

17. MEMBERS FUNDS      
      
AUCKLAND MEAT RETAILERS ASSOCIATION      
     

2018
$

2017
$

Opening Balance 64,712 64,794
Regional Meat Club Expenses  (112)  (82)
Closing Balance 64,599 64,712



OTAGO MEAT RETAILERS ASSOCIATION      
  

2018
$

2017
$

Opening Balance 10,895 11,348
Regional Meat Club Expenses  (212)  (453)
Closing Balance 10,682 10,895

      
      
WAIKATO CENTRAL DISTRICTS ASSOCIATION     
 
   

2018
$

2017
$

Opening Balance 8,460 8,842
Regional Meat Club Expenses  (112)  (382)
Closing Balance 8,348 8,460

      
      
WELLINGTON MEAT RETAILERS ASSOCIATION     
 
  

2018
$

2017
$

Opening Balance 2,450 3,050
Regional Meat Club Expenses  (112)  (600)
Closing Balance 2,337 2,450

      
      
RETAIL MEAT CANTERBURY      
    

2018
$

2017
$

Opening Balance 46,809 49,440
Regional Meat Club  Expenses  (112)  (384)
Annual Golf Day  (1,988)  (2,246)
Closing Balance 44,709 46,809

RETAIL MEAT INDUSTRY TRAINING ORGANISATION (RMITO)    
  
     

2018
$

2017
$

Opening Balance 18,728 18,728
Meat Club Contribution  (112)  - 

Study Tour - Media Footage 7500 -

11,116 18,728

CONTRIBUTION TO MEMBERSHIP SUBSCRIPTIONS 2,184 2,184

OPENING BALANCE MEMBER FUNDS 154,237 156,202
TOTAL District Associations RMITO Contribution  (10,261)  (1,965)
TOTAL MEMBER FUNDS 143,976 154,237
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Retail Meat New Zealand Incorporated  
Independent auditor’s report to the Members  
Report on the Audit of the Financial Statements 
 

Opinion 
 
We have audited the financial statements of Retail Meat New Zealand Incorporated (the 
Society), which comprise the statement of financial position as at 31 December 2018, and 
the statement of financial performance and statement of changes in equity for the year 
then ended, and notes to the financial statements, including a summary of significant 
accounting policies.  
 
In our opinion, the accompanying financial statements of the Society are prepared, in all 
material respects, in accordance with the accounting policies outlined in Note 1 to the 
financial statements. 
 

Basis for Opinion  
 
We conducted our audit in accordance with International Standards on Auditing (New 
Zealand) (ISAs (NZ)). Our responsibilities under those standards are further described in 
the Auditor’s Responsibilities for the Audit of the Financial Statements section of our 
report. We are independent of the Society in accordance with Professional and Ethical 
Standard 1 (Revised) Code of Ethics for Assurance Practitioners issued by the New 
Zealand Auditing and Assurance Standards Board and the International Ethics Standards 
Board for Accountants’ Code of Ethics for Professional Accountants (IESBA Code), and 
we have fulfilled our other ethical responsibilities in accordance with these requirements 
and the IESBA Code. We believe that the audit evidence we have obtained is sufficient 
and appropriate to provide a basis for our opinion. 
  
Other than in our capacity as auditor we have no relationship with, or interests in, the 
Society. 

 

Emphasis of Matter – Basis of Accounting  
 
We draw attention to Note 1 to the financial statements, which describes the basis of 
accounting. The financial statements have been prepared to enable the Society to report 
to its members. Our opinion is not modified in respect of this matter. 
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Directors’ Responsibilities  
 
The Directors are responsible on behalf of the entity for the preparation of financial statements that give a 
true and fair view in accordance with the accounting policies disclosed in Note 1 to the financial statements, 
and for such internal control as the Board determine is necessary to enable the preparation of financial 
statements that are free from material misstatement, whether due to fraud or error.  
 
In preparing the financial statements, the Board are responsible for assessing the Society’s ability to 
continue as a going concern, disclosing, as applicable, matters related to going concern and using the 
going concern basis of accounting unless the Board either intend to liquidate the Society or to cease 
operations, or have no realistic alternative but to do so. 
 

Auditor’s Responsibilities for the Audit of the Financial Statements 
 
Our objectives are to obtain reasonable assurance about whether the financial statements as a whole are 
free from material misstatement, whether due to fraud or error, and to issue an auditor’s report that includes 
our opinion. Reasonable assurance is a high level of assurance, but is not a guarantee that an audit 
conducted in accordance with ISAs (NZ) will always detect a material misstatement when it exists. 
Misstatements can arise from fraud or error and are considered material if, individually or in the aggregate, 
they could reasonably be expected to influence the economic decisions of users taken on the basis of these 
financial statements. 
 
As part of an audit in accordance with the ISAs (NZ), we exercise professional judgement and maintain 
professional scepticism throughout the audit. We also:  

— Identify and assess the risks of material misstatement of the financial statements, whether due to fraud 
or error, design and perform audit procedures responsive to those risks, and obtain audit evidence that 
is sufficient and appropriate to provide a basis for our opinion. The risk of not detecting a material 
misstatement resulting from fraud is higher than for one resulting from error, as fraud may involve 
collusion, forgery, intentional omissions, misrepresentations, or the override of internal control.  

— Obtain an understanding of internal control relevant to the audit in order to design audit procedures that 
are appropriate in the circumstances, but not for the purpose of expressing an opinion on the 
effectiveness of the Society’s internal control.  

— Evaluate the appropriateness of accounting policies used and the reasonableness of accounting 
estimates and related disclosures made by management.  

— Conclude on the appropriateness of the use of the going concern basis of accounting by the Board and, 
based on the audit evidence obtained, whether a material uncertainty exists related to events or 
conditions that may cast significant doubt on the Society’s ability to continue as a going concern. If we 
conclude that a material uncertainty exists, we are required to draw attention in our auditor’s report to 
the related disclosures in the financial statements or, if such disclosures are inadequate, to modify our 
opinion. Our conclusions are based on the audit evidence obtained up to the date of our auditor’s 
report. However, future events or conditions may cause the Society to cease to continue as a going 
concern.  
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— Evaluate the overall presentation, structure and content of the financial statements, including the 
disclosures, and whether the financial statements represent the underlying transactions and events in a 
manner that gives a true and fair view.  
 

We communicate with the Board regarding, among other matters, the planned scope and timing of the audit 
and significant audit findings, including any significant deficiencies in internal control that we identify during 
our audit.  
 
The engagement director on the audit resulting in this independent auditor’s report is Alison Anderson. 
 

Restriction on Distribution and Use 
 
This report is made solely to the Society’s Members, as a body. Our audit work has been undertaken so 
that we might state to the Society’s Members those matters which we are required to state to them in an 
auditor’s report and for no other purpose. To the fullest extent permitted by law, we do not accept or 
assume responsibility to anyone other than the Society and the Society’s Members, as a body, for our audit 
work, for this report or for the opinions we have formed.  Our opinion is not modified in respect of this 
matter 
 
 
 
 
William Buck Audit (NZ) Limited 
 
Auckland  
22 May 2019 
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Here at Retail Meat New Zealand we are all  
about building a community within our industry 
to share knowledge, support each other and  
fuel innovation.“



            

R M N Z . C O . N Z

PHONE 09 489 0879   
 
FAX 09 489 7164

RMNZ.CO.NZ
 

FACEBOOK.COM/RETAILMEATNZ 

TWITTER @RETAILMEATNZ  

INSTAGRAM @RETAILMEATNZ


